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“Where a new invention promises to be useful, it ought to be tried” – Thomas Jefferson

“In business, when things aren't working it's time to mix it up” 
- The Apprentice NBC

   To promote entrepreneurship LI FACS Professionals supports our students in creating their own invention/business.  Students will learn how starting their own business through devotion of time is not only satisfying but also allows them to explore personal career options.

Entrepreneurship is the act of being an entrepreneur, which is a French word meaning one who undertakes an endeavor. Entrepreneurs assemble resources including innovations, finance and business acumen in an effort to transform innovations into economic goods. This may result in new organizations or may be part of revitalizing mature organizations in response to a perceived opportunity. The most obvious form of entrepreneurship is that of starting new businesses; however, in recent years, the term has been extended to include social and political forms of entrepreneurial activity. (http://en.wikipedia.org/wiki/Entrepreneurship) 
The four P’s of marketing are product, price, promotion, and place.  
All four are interconnected; action in one can affect decisions in another. 

PRODUCT- A tangible object or service provided to customers.  You need to decide how to package and name your product.

PRICE-  How much to charge for your product or service.  You must know what your customers are willing to pay.  You need to determine the cost to produce your product.  The difference between what you charge your customer and what it costs you to produce is the profit.
PROMOTION-  The actual marketing of your product. Make the customer aware of your product.  Advertising can be done through media, public relations or personal selling.  Creating catchy names, logos and jingles are all part of advertising.

PLACE- The distribution of the product in the best way possible.  It involves the best place to display and sell the product.

 

How Does It Work?
 Student:

· Attach the completed student(s) application form

                 (Participation forms can also be downloaded from the LI FACS Professionals Website - www.lifacsprofessionals.org)
· Include a picture(s) of the finished project, where applicable

· Return to your teacher by ________to be sent in to LI FACS challenge 2012 
_Teacher:
· Complete the LI FACS Challenge 2011  teacher recommendation form
· Completed application due date - _____April2, 2012_____  
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       Student Application Form
Student Name (s)- ___________________________________________



___________________________________________




___________________________________________

Teacher Name - _____________________________________________

School - ____________________ District - _______________________


Student Contact Address - _____________________________________

Student Contact Phone # - _____________________________________

Answer the questions below in complete sentences:
1. What is your product?

_____________________________________________________________________________________________________________________________________________________________________________________________

2. Who is your target customer? (Example. What age bracket 0-12, 13-18, 19-35, etc.) ____________________________________________________________

________________________________________________________________________________________________________________________
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3. Where will it be sold? Why? ____________________________________________________________

________________________________________________________________________________________________________________________

4. What is your product logo or marketing phrase? ________________________________________________________________________________________________________________________

____________________________________________________________

5. How will you market your product? (3 P’s) 

Place (where will you place the promotion on MTV, Z-100, Times Square in a gym: ________________________________________________________________________________________________________________________
_____________________________________________________________
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Price (Reasoning for profit margin)

________________________________________________________________________________________________________________________

Promotions (How will you advertise/promote it TV/Radio commercials, billboard in a store?) 

________________________________________________________________________________________________________________________
6. Return completed form to your teacher by _________________________
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	Beginning

1
	Developing

2
	Accomplished

3
	Exemplary

4

	Business Idea
	No Clear Idea is presented
	Idea has been done before
	Interesting idea which may or may not be possible. Idea tried before, but presented in new manner. 
	Incredibly unique and possible idea

	Marketing Plan
	There is little evidence of a marketing plan
	The marketing plan has been done before, but there is potential
	There is a clear marketing plan including a logo, marketing phrase.  The 4 P’s Promotions, Place, Product & Prices are all included.
	An exceptional original marketing plan has been set, that includes a clear marketing plan including a logo, marketing phrase.  The 4 P’s Promotions, Place, Product & Prices are all included.

	Business Card
	The business card lacks visual appeal and is incomplete
	A visually appealing business card which is missing one of the following criteria:  an appropriate name, motto, one or more graphics, a complete address, phone and fax number.
	A visually appealing business card which includes an appropriate name, motto, one or more graphics, a complete address, phone and fax number. 
-shows an above average ability to work with this particular software independently.
	An exceptional visually appealing business card which includes an appropriate name, motto, one or more graphics, a complete address, phone and fax number. 


	Creativity 
& Effort
	The project looks as if it was put together in a hurry. 

Still needs quite a bit of work, just doesn't look done. 

Full of errors, parts don't work as intended


	Some effort has been shown.  

Ideas seemed to be recycled or copied.

There are some spelling and grammatical errors.
	The project clearly shows that much effort went into it.  Looks complete. 

All the parts work as intended.
There are few spelling and grammatical errors
	Project shows more than the required amount of original thought.

Ideas are creative and inventive.
There are no spelling or grammatical errors.


*This is the rubric that will be used to evaluate this entry.  Do a self – evaluation before submitting the project.     
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Send applications to:

Ms. Joan Firmery, 117 Barn Run Court, Huntington Station, NY, 11746-1951

